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Understanding how companies are investing in educational projects in
aspirational districts through CSR
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Company wise share in contribution
to funding Aspirational Districts
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Only 14% of the total funding is dedicated towards the
projects in aspirational districts.

PSU vs. Non-PSU funding
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PSUs contribute 1/4th of their total CSR funding to educational
projects in aspirational districts, holding 29% share in the total
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Total CSR expenditure vs. CSR expenditure in aspirational
districts — PSUs lead in terms of percentage & BSE/NSE
companies lead in terms of absolute funding directed.

CSR Projects implemented through

Public Partnerships
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Only 5% of the total projects being implemented through
collaboration with government agencies




Project Implementation Mode in Aspirational Districts

B CSR Foundation
= Direct Implementation

m Implementing Agencies

Implementing agencies lead the project execution in aspirational districts

Top 10 companies contributing to the educational projects in aspirational districts:

1 Tata Steel Limited 66.52
2 Hindustan Petroleum Corporation Limited 31.5325
3 Northern Coalfields Limited 26.019
4 ITC Limited 22.78
5 Housing Development Finance Corporation Limited 22.7
6 Cadila Healthcare Limited 21.55
7 Grasim Industries Limited 20.2805
8 Steel Authority of India Limited 14.74
9 Interglobe Aviation Limited 14.712
10 Larsen and Toubro Limited 14.4477

Geographic spread across States

CSR Funding (in INR Crs.) m Number of Aspirational Districts in State
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Research and analysis by CSRBOX, India’s largest CSR and social impact research organization.
Contact us: shilpi@csrbox.org or +91-9560352170. For more sectoral research and data, please visit www.csrbox.org



